Ukrainian Marketing Research Market 2008: expert estimation and UMA analysis
Iryna Lylyk,
General Director 

Ukrainian Marketing Association

National ESOMAR Representative in Ukraine since 2005


In February – March 2009 UMA conducted sixth annual estimation of marketing research market development (executed by marketing research agencies on order; without regarding to own research, being conducted by marketing departments or divisions of manufacturing enterprises and market operators) in Ukraine during 2008, and also of perspectives of sector development on 2009.

Expert estimation is based on own declarations of research agencies – UMA members about results of their activities in past year and about plans on this year, and also on conclusions of UMA experts about turnover of all marketing research market and main tendencies of market development.

According to UMA estimation, in 2008 turnover of marketing research market amounted about 52 million US dollars without VAT. This sum of money is rather approximate because of dramatic changes of hryvna rate in 2008. If we would account using average weighted hryvna rate during last year 5,0:1, this sum would amount approximately 260 million hryvnas. Thereby, turnover in dollar equivalent increased on 18,5% without taking into consideration inflation factor.

We would remind you that UMA estimation of market turnover in 2007 – 43,9 million dollars, growth rate +31%, with taking into consideration inflation factor -14-45%, previous prediction on 2008 +28%.

Thereby, positive dynamics of marketing research market development in 2008 formally was preserved. However, taking into consideration inflation factor and hryvna downfall, situation in 2008 became worse. In 2003-2006 average prediction of market growth varied within the limits of 20-25%. Final growth estimation was 27-35%.

Taking into consideration relatively moderate inflation, in invariable prices market turnovers increased annually within limits of 20-30%. In 2007, taking into consideration inflation factor and some decreasing dollar rate approximately to hryvna, real increasing of marketing research market turnover didn’t exceed 14-15% and at first during UMA estimations was lower then predicted indicators. In 2008, taking into consideration inflation factor and clients’ accounts with research executives in hryvnas, real market expansion practically stopped.

Predictions of their turnovers on 2009 provided 15 research agencies, mainly big and medium. Their total turnover in 2008 amounted approximately 39,0 million dollars, or 75% of market turnover according to UMA estimation. Five companies among them pointed out predicted increase of their turnovers this year. 4 companies think that their turnovers practically will not change (prediction within the limits +/-5%). 5 companies think that their turnovers will decrease. Total turnover of these companies in 2009 is expected in amount of 37,15 million in dollar equivalent, it means – 4,7%. Turnovers of half of mentioned companies decreased in IVth quarter, 2008 (in average to 10%). In addition, worsening of pay discipline by clients was fixed. 

Relying on mentioned facts, we can predict shrinkage of marketing research market in 2009 within limits of 5%. In addition, starting from IIIth quarter, 2008, in Ukraine one can observe process of discharging marketing specialists in enterprises of different branches and patterns of ownership. Scale of this process requires special research. However, even now it is obvious: professional potential in the sphere of marketing (accumulated by Ukrainian economy for last 10 years – period of active adoption of market mechanisms of doing business) is watering down now. It means that recovery of positive dynamics of marketing research market development may last for a rather long time. (Table 1)
 Table 1
Expert UMA estimation of marketing research market turnover in Ukraine, 2003-2009

	Year
	Market turnover
	Previous prediction of increasing, % in dollar equivalent
	Final growth estimation, %

	
	USA dollars, millions
	Ukrainian hryvnas, millions
	
	

	2003
	14,6
	773
	-
	-

	2004
	19,5
	100
	+20
	+34

	2005
	24,8
	127
	+25
	+27

	2006
	33,5
	169
	+20
	+35

	2007
	43,9
	219
	+24
	+31

	2008
	52,0
	260
	+28
	+18

	2009 (prediction)
	49,4
	
	-5
	


During the process of marketing research market estimation of 2006 results UMA third time sent to its’ members questionnaire, created according to ESOMAR requirements. 15 research agencies, mainly big and medium (12 in 2008, 16 in 2007) answered clearly (fully or mainly). In sum these 15 agencies in 2008 executed research totally amounted approximately 39 million dollars (it is approximately 75% of total market turnover).  Thereby, founded results, in our opinion, enable to find general tendencies of market development in general.
Thereby, 2008 data is more representative then 2007 data. In general they confirm tendencies of previous years and show increasing of market share of Ukrainian companies, share of which in the portfolio of 15 companies (mainly big and medium) was approximately 35% ( see table 2), and also of those companies, production of which is available only at regional level or only in Ukraine (totally 42%).
Table 2
UMA estimation of marketing research market structure, 2006 – 2009
	Category of marketing research clients
	Total value of orders, thousands USA dollars
	Market share, %

	
	2006

Data of 16 companies
	2007

Data of 11 companies
	2008

Data of 14 companies
	2006

Data of 16 companies
	2007

Data of 11 companies
	2008

Data of 14 companies

	Ukrainian company
	7090
	8774
	13618
	29,8
	44,6
	34,9

	Foreign company, that operates in Ukraine
	13110
	8115
	20072
	55,1
	41,2
	51,5

	Foreign company, that enters Ukrainian market
	1595
	757
	2057
	6,7
	3,8
	5,3

	Research agency – non-resident of Ukraine
	2005
	2032
	3259
	8,4
	10,3
	8,4

	
	
	
	
	
	
	

	Company, production of which is available only at regional market
	940
	1104
	1871
	4,0
	5,6
	4,8

	Company, production of which is available at most Ukrainian regional markets
	6690
	9185
	14439
	28,1
	46,7
	37,0

	Company, production of which is available in Ukrainian market and abroad
	16170
	9389
	22696
	67,9
	47,7
	58,2

	Total
	23800
	19678
	39006
	100,0
	100,0
	100,0


Source of information: data of 16 companies in 2006; 11 companies in 2007; 14 companies in 2008.
Data about average value of one order provided only 9 companies (see table 3). Remaining research participants think that these data is too confidential. Diapason of distinctions in prices of separate companies is essential. However, if we reject maximally big and maximally small levels, variation of value of contracts is moderate. One can clearly observe gradual increasing of value of one order of local companies, production of which is available only at regional markets.
 Table 3
UMA estimation of average marketing research value in Ukraine, 2006-2009

	Category of marketing research clients
	Research value according to agencies’ data, thousands USA dollars 
	Average research  value, thousands USA dollars  

	
	2006
	2007
	2008
	2006
	2007
	2008

	Ukrainian company
	- 
	1,6 – 20,0
	5,0 – 20,0
	-
	9,0
	10,0

	Foreign company, that operates in Ukraine
	-
	26 – 35,0
	10,0 – 30,0
	-
	18,6
	13,2

	Foreign company, that enters Ukrainian market
	-
	10,2 – 35,0
	7,5 – 26,0
	-
	15,0
	13,0

	Research agency – non-resident of Ukraine
	-
	6,0 – 10,0
	5,0 – 22,5
	-
	7,5
	11,5

	
	
	
	
	
	
	

	Company,
production of which is available only at regional market
	0,75- 5,0
	1,5 – 7,0
	5,0 – 18,0
	2,75
	4,0
	6,1

	Company, production of which is available at most Ukrainian regional markets
	5,0 – 20,0
	7,8 – 15,0
	5,0 – 32,5
	9,8
	8,0
	12,5

	Company, production of which is available in Ukrainian market and abroad
	10,0 – 35,0
	10,0 – 25,0
	10,0 – 30,0
	16,8
	15,4
	17,5


Source of information: data of 16 companies in 2006; 11 companies in 2007; 14 companies in 2008.

Market share of different methods in total marketing research turnover was calculated based on data, provided by 13 companies (approximately 50% of market). There are not two of the biggest companies among them. That’s why data in table 4 is orientation. Line “other” in category “quantitative” includes almost exceptionally panel research. Considerable increasing of turnover of these researches is first of all connected with emergence of big specialized agency in Ukraine.
Table 4
Market share of different methods in total marketing research turnover

	Method
	Research turnover using this method, thousands USA dollars
	Research turnover using this method, %

	
	2006
	2007
	2008
	2006
	2007
	2008

	Quantitative research
	14340
	5958
	20956
	66,2
	56,1
	81,6

	Research by post
	4
	-
	-
	-
	-
	-

	Telephone research (CATI)
	1431
	1923
	3009
	6,6
	18,1
	11,7

	Face-to-face interview (PAPI/CAPI)
	7906
	3681
	9831
	36,5
	34,7
	38,3

	Other
	4899
	328
	7917
	22,6
	3,1
	30,8

	
	
	
	
	
	
	

	Qualitative research
	2971
	3078
	4052
	13,7
	29,0
	15,8

	Focus groups
	1957
	2108
	2493
	9,0
	19,9
	9,7

	In – depth interview
	934
	816
	1447
	4,3
	7,7
	5,6

	Online focus groups
	54
	-
	112
	0,2
	-
	0,4

	Other
	26
	154
	-
	0,1
	1,4
	-

	
	
	
	
	
	
	

	Other methods
	4349
	1579
	687
	20,1
	14,9
	2,6

	
	
	
	
	
	
	

	Total
	21660
	10615
	25695
	100,0
	100,0
	100,0


Source of information: data of 13 companies in 2006, 11 companies in 2007, 13 companies in 2008
As well as leading world tendencies, in Ukraine interest to online research, online focus group is emerging. Number of companies, using these methods, is gradually increasing. 
Ad hoc and panel research are dominant among types of design. (See table 5). Data of this table is more representative, then data of table 4, because it includes, in addition, data of one more big company about research structure by type of design.
Table 5
Marketing research market structure by type of design

	Type of design
	Research turnover by this type, thousands USA dollars
	Market share of research by this type, %

	
	2006
	2007
	2008
	2006
	2007
	2008

	Ad hoc research
	11090
	12704
	19339
	51,3
	64,6
	49,4

	Omnibus research
	630
	541
	610
	2,9
	2,8
	1,6

	Panel research
	7340
	3516
	14418
	34,0
	17,9
	37,0

	Other invariable research
	2240
	2277
	3822
	10,4
	11,6
	9,8+

	Other types of research
	300
	619
	817
	1,4
	3,1
	2,0

	
	
	
	
	
	
	

	Total
	21600
	19657
	39006
	100,0
	100,0
	100,0


Source of information: data of 14 companies in 2006, 11 companies in 2007, 14 companies in 2008.
As well as during market turnover estimations, now data of table 7 indicates not so much as real branch structure of clients of marketing research in general, rather than structure of partners of  group of research agencies, mainly medium and only partly big. However, one can say with some probability that among research clients share of b2b enterprises is gradually increasing. (See table 6).
Table 6
Branch differentiation of marketing research orders
	
	Research turnover, thousands USA dollars
	%

	
	2006
	2007
	2008
	2006
	2007
	2008

	B2C
	10300
	12694
	24890
	69,3
	64,5
	63,8

	B2B
	4570
	6984
	14116
	30,7
	35,4
	36,2

	Total
	14870
	19678
	39006
	100,0
	100,0
	100,0


Source of information: data of 13 companies in 2006, 12 companies in 2007, 14 companies in 2008.

Table 7
Branch differentiation of marketing research orders

	Method
	Turnover of orders, thousands USA dollars
	%

	
	2006
	2007
	2008
	2006
	2007
	2008

	B2C
	5030
	3706
	6168
	60,8
	50,6
	51,2

	fmcg
	4417
	2712
	7150
	53,4
	37,0
	25,6

	Beer and low-alcohol drinks
	470
	529
	951
	5,7
	7,2
	3,4

	confectionaries
	638
	375
	1812
	7,7
	5,1
	6,4

	Food industry other
	1541
	642
	1629
	18,6
	8,8
	6

	Perfumery/hygiene
	570
	372
	379
	10,8
	5,1
	6,4

	Tobacco goods 
	476
	310
	736
	5,8
	4,2
	2,6

	other
	722
	484
	1641
	8,7
	6,6
	5,8

	Durable goods
	139
	429
	1082
	1,7
	5,9
	3,8

	pharmaceutics
	94
	160
	537
	1,1
	2,2
	1,9

	cars
	186
	221
	886
	2,2
	3,0
	3,17

	other
	194
	184
	57
	2,3
	2,5
	0,2

	
	
	
	
	
	
	

	B2B
	3240
	3625
	13582
	39,2
	49,4
	48,7

	industry
	643
	418
	1907
	7,8
	5,7
	6,8

	Wholesale and retail 
	461
	133
	7154
	5,6
	1,8
	25,6

	finances
	19
	538
	962
	
	7,3
	3,4

	banks
	-
	415
	601
	
	5,7
	2,1

	Insurance companies
	-
	123
	361
	
	1,6
	2,1

	Energy/raw materials
	2
	75
	119
	
	
	0,4

	Telecommunications, post services
	587
	882
	651
	7,1
	12,0
	2,3

	Government bodies ( in 2006 – together with civil society organizations)
	242
	25
	43
	2,9
	0,3
	0,1

	Civil society organizations
	-
	39
	243
	-
	0,5
	0,8

	Mass Media
	761
	776
	888
	9,2
	10,6
	3,1

	Advertising agencies
	497
	561
	644
	6,0
	7,7
	2,3

	Research institutions
	11
	20
	796
	
	
	2,8

	Real estate market (2007)
	-
	150
	134
	-
	2,0
	0,4

	Other types of clients
	17
	8
	40
	
	
	0,1

	
	
	
	
	
	
	

	Total
	8270
	7331
	27882
	100,0
	100,0
	100,0


Among 15 companies, that provided appropriate data, constant (own) research conducted in 2008 11 agencies (79%), and they valued 13,981 thousand USA dollars, or 35,8% of total research turnover ( 21,4% or 4,209 thousand USA dollars in 2007; 3,650 thousand USA dollars, or 24% - 9 companies in 2006).
10 of 15 companies in 2008 conducted research of level of customers satisfaction totally amounted 2,353 thousand USA dollars, or 6,0% in total research turnover. In mentioned 11 companies this indicator I 2007 was 20,0% or 3,924 thousand USA dollars, in 2006 – 12,1% or 2,270 thousand USA dollars in 8 agencies.
Table 8
Top quality and capacity of marketing research agencies
	Name of the company
	Leader of the company
	Location of main office, city

	GFK Ukraine
	Alexander Fedorishin
	Kyiv

	Acnielsen Ukraine
	Irina Firstova
	Kyiv

	UMG
	Arthur Gerasymov
	Kyiv

	Taylor Nelson Sofres Ukraine
	Mykola Churylov
	Kyiv

	Ipsos Ukraine
	Irina Baleva
	Kyiv

	InMind
	Volodymyr Paniotto
	Kyiv

	Action Data Group LLC
	Serghei Dascalu
	Dnepropetrovsk

	SMD
	Iryna Gorlova
	Kyiv

	Marketing Technologies Bureau
	Ali Nazar Nadim
	Kyiv

	New Image Marketing Group
	Oleg Sinayuk
	Kharkov

	Innovative Research Solutions
	Ivan Lubarskiy
	Kyiv

	International Marketing Group Ukraine
	Dmitro Rodenko
	Kyiv

	Sledoput
	Vadim Pustotin
	Kyiv

	Agency of industrial marketing
	Yuriy Schyrin
	Kyiv

	KIIS
	Valeriy Khmelko
	Kyiv


Sources of information:

Parameters of research: 15 marketing research agencies were interviewed during January – February 2009
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