NINTH INTERNATIONAL SCIENTIFICALLY - PRACTICAL CONFERENCE “MARKETING IN UKRAINE”

20-21 November 2008

Program

	Plenary meeting
(Conference hall of KNEU magister center)

	10.00-10.15
	Speech of welcome of academician Anatoliy Pavlenko, rector KNEU, president of Ukrainian Marketing Association

	10.15-10.30
	Artyr Gerasimov, general director, group of companies “Ukrainian Marketing Group”
Advanced price research – practical example

	10.30-10.50
	Andriy Dligach, general director, group of companies “Advanter Group”

Strategic marketing in global conditions.

	10.50-
11.20
	Anastasia Kolomoets, research project manager, Research&Brending Group
Social networks as possibility to provide on-line marketing research

	11.20-11.45
	Olena Zhutnik, marketing director, InMind

 “MarketView”: new horisonts of marketing research. Results of 4th wave”

	11.45-12.00
	Olena Kycenko, independent  strategic planning and management consultant 

Strategic audit possibilities in crisis

	12.00-12.20 Кава-пауза

	Section: Best marketing technology practices in Ukraine

Conference hall

	Moderator: UMA vice-president, prof. Anatoliy Voychak, rector o f International Christian University

	12.20-12.40
	UMA vice-president, prof. Anatoliy Voychak, rector o f International Christian University 
Marketing management: practice in Ukraine



	12.40-13.00
	Valentin Kalashnik, vice -  president of Ukrainain DirectMarketing Association, company OSDirect
Mechanism of involving and other mehods of building direct communications. 5 practical examples.

	13.00-14.00 Lunch

	14.00-14.20
	Pavlo Nepsha, head of marketing department, Tehnopolis Ltd.
Оптимізація розвитку торгових мереж: фактори вибору торговельних площадок
Optimization of trade networks development: factors of trade grounds choice 

	14.20-14.40
	Iryna Skorobagatyh, docent, Marketing Department of Russian economic academy named after G.V.Plehanov
Effect of country – producer in consuming luxury brands ( results of international research) 

	14.40-15.00
	Olexandr Zozyluov, PhD, docent, National Technical University of Ukraine “KPI”

Types of TM positioning at consumer markets

	15.00-15.20
	Vladislav Stefanishin, head of marketing and development department, Vodna Technica, Ltd.
Strategic perspectives of heattechnical development in Ukraine

	15.20-15.40
	Nataliya Karpenko, PhD, docent, Marketing Department, Poltava University of consumer cooperation of Ukraine, memberof UMA court
Practice of using portfolio analysis in industrial enterprises of Ukraine

	15.40-16.00
	Victoria Pasichnuk, company KPD - 100
Subcontractor: to use right

	16.00-16.10
	Svitlana Vudovuch, director of consulting firm Anasvet Ltd. Slovenia
Effectiveness of project approach in solving marketing problems

	16.10-16.25
	Tetyana Maksumova, doctor of science, prof, Deputy Head of Marketing Department, EastUkrainian national university named after V.Dal, Lygansk 
Economic instruments of definition marketing innovations impact on use of resourches by enterprise

	16.25-16.40
	Anatoliy Shkyrypiy, general director, Santana Ko.Ltd
Church marketing. Rely on God, but don’t  do mistakes by yourself

	16.40-
17.00
	Bashurov Islam Halidovuch, Makotkina L.V.
Marketing accompaniment of control for enterprise activity ( example of “Chervonoarmiyskiy Dunasovuy Zavod”)

	Section : Marketing Research ( of.14)

	Moderator: Andriy Fedorchenko, KNEU

	12.20-12.40
	Ivan Sokolovskiy, head of sector “Finances and Automobiles” of department Ad Hoc research №1, company TNS Ukraine
Investmaent funds: possibility of use potential customer research 

	12.40-13.00
	Maryna Shyluak, deputy director, Comcon Ukraine
Syndicative research U-TGI – way to understand consumers

	13.00-14.00 Lunch

	14.00-14.20
	Ganna Isaeva, deputy head of organization and services sales control  department (direction marketing), services sales to corporative and business abonents  department , Ukrtelecom Ltd.
Market View : telecommunications and tendencies of development

	14.20-14.40
	Natalia Tocka, head of research department, Customer Service Agency
Research of consumer satisfaction as instrument of loyalty management

	14.40-15.00
	Igor Saychuk, vice-president of Liga “Evrodosvid”
Future marketing : psyhosocial indicators

	15.00-15.20
	Igor Solovyov, head of marketing department, HDAY
Models of marketing processes in vine industry

	15.20-15.40
	Ivan Chychka, Mykachiv technologic university
Experience of international cooperation in Zakarpatskiy region

	15.40-16.00
	Olexiy Oleksuk, KNEU 
Harmonization of results of enterprise activity in economic research

	16.00-16.20
	Andriy Fedorchenko, PhD, KNEU
Marketing Research as object of system analysis

	16.20-16.40
	Fast-Drink України (на прикладі аудиту каналу HoReCa).
Ukrainian Fast-Drink ( example of audit HoReCa channel)

	Section: logistics ( of.12)

	Moderator: prof. Iryna Reshetnikova, KNEU

	12.20-13.00
	Prof. Yvarov Sergiy Oleksiyovuch, Sankt-Petersburg national university of economics and finances, Russia
Problems of logistics networks structure in globalization conditions

	13.00-14.00 Lunch

	14.00-14.20
	Myroslav Udanovuch, company Inborn Centr
Logistics approach : reference points of development and intellectual investment in innovative manufacturing

	14.20-14.40
	Михайло Сокол – директор департаменту стратегічного маркетингу корпорації БОГДАН
Стратегії розвитку автомобільної галузі в Україні 

	14.40-15.00
	Myhaylo Oklander, doctor of economics, prof, deputy head of marketing department , Odesa national economic university
Conception of providing marketing research of scientifically – technological development

	15.00-15.15
	Rena Larina, doctor of economics, prof, Donetsk national management university
Logistics strategy of nature management

	15.15-15.30
	Evgen Krykavskiy, prof, university “Lvivska politechnica”
Логістика проти марнотратства.
Logistics against dissipation

	15.30-15.45
	Vladyslav Verloka, prof, Ukrainian national academy of railways
Specialities of consumer transport marketing in raiways

	15.45.-16.00
	Anatoliy Savochenko, prof, KNEU marketing department
Marketing decisions of wholesalors

	16.00-16.20
	Albina Kalchenko, prof, PhD, KNEU
Marketing management in logistics networks

	16.20-16.40
	Viktoria Kruvechenko, PhD, KNEU
Preconditions and problems of logistics development in trade

	14.00-16.00 0f.13
Meeting of “Round Table” with heads of quantative research departments

“statistics for marketing managers: ratification of professional requirements”

MODERATORS: prof. Sergiy Soltsev and prof. Victor Zaryba

Presentation of World Bank Project by participants of the project : head of council, company “Statinformconsulting” Volodymyr Sheleketa and deputy project manager and head of administrative group Maryna Sudorenko:

“Project of development of system of state statistics for monitoring socially-economical shanges”


Price for participants – 600 hrn.

Contact us:

+38 044 456 08 94, 459 62 09

uma@kneu.kiev.ua
primak@kneu.kiev.ua
http://uam.in.ua
